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ALEX BRADLEY RILEY HOLLOWAY
riley.holloway@queensu.ca                                                    
       (289) 338-5335

Dear Prospective Partner,

Thank you for your interest in the Queen’s Conference on the Entertainment Industry (QCEI). On behalf 
of our entire team, we are incredibly excited to invite you to one of Canada’s premier entertainment-
focused business conferences for undergraduate students.

QCEI’s mission is to inspire students to pursue their passions in entertainment by educating them 
about the business management side of the industry and offering career-building opportunities to 
enable them to pursue those passions. Building upon our inaugural success, we have increased our 
delegate capacity, expanded our brand network and welcomed top external delegates to the QCEI 
experience. This year, we plan on growing the conference further in many ways, most notably by 
offering our delegates and corporate partners numerous opportunities to make valuable connections. 
We have a number of other initiatives planned and given the incredible demand, the possibilities for 
success are endless.

Entering our fifth year, we will continue our focus of educating and inspiring students to consider 
entertainment as a viable career option through keynote addresses, interactive workshops, speaker 
panels, and special events. As a corporate partner, your firm will have the opportunity to leave a 
lasting impression with our delegates, build your brand amongst Canada’s developing leaders, and 
most importantly, have access to recruit the most passionate students. 

We encourage you to learn more about our conference, as we believe you are a perfect fit to partner 
with us. Together, we are confident that we will be able to deliver one of the most insightful and 
inspiring conferences for our delegates and partners. We would be honoured to have you be a part of 
the Queen’s Conference on the Entertainment Industry.

Colour outside of the lines,
QCEI Co-Chairs

Letter from the Co-Chairs

alex.bradley@queensu.ca         
       (647) 203-1343
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DAVID M. SAUNDERS, PhD
DEAN, SMITH SCHOOL OF BUSINESS
 dsaunders@business.queensu.ca

Letter from the Dean
Dear Potential Partner,

Thank you for considering to become involved with the Queen’s Conference on the Entertainment 
Industry. Queen’s University and Queen’s Commerce students have a reputation of hosting numerous 
conferences throughout the year that adds to their classroom and academic experience. From all 
the conferences organized, the Queen’s Conference on the Entertainment Industry is one of the 
only undergraduate conferences in Canada with a focus on the business behind the entertainment 
industry. During the conference, delegates will learn about and experience many different aspects of 
the entertainment industry through workshops, speaker panels, and much more.

The faculty and staff at the Smith School of Business strongly support student-led initiatives like QCEI. 
We understand that as a leading business school, we need to cover both the common business streams 
as well as expand our efforts to new organizations and emerging industries. Through conferences 
such as QCEI, we see that participation in these events builds leadership and team skills that support 
classroom learning. We are proud of the work that the QCEI executive team are doing to make QCEI 
2020 an innovative and unforgettable experience.

I encourage you to become involved with the Queen’s Conference on the Entertainment Industry. 
The students you will interact with are some of the brightest in the country – a talented group with a 
genuine passion for the entertainment industry.

Sincerely,
David M. Saunders
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INTrOduciNG QCEI 2020:

 
The spotlight, whether it be an illuminating light or a focal of attention, is 
deeply embedded into the culture of entertainment. In a time of constant 
connection and access to media, the spotlight has evolved from a single 
beam of light on a performer to widespread exposure and scrutiny on 
the world stage. With streaming services enabling rapid content and 
technology providing consumers instant information, it is more difficult 
than ever for creators to get in the spotlight. Firms must think outside 
the box and create new ways to keep their audiences engaged before 
the spotlight shifts. However, the spotlight is a platform that comes with 
power and a global audience, giving firms and entertainers a medium to 
make statements and enable change. The question becomes: once you 
have the spotlight, what will you do with it?

Spotlight
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COnference SNAPSHOT

SPECIAL EVENTS

KEYNOTE ADDRESSES

NETWORKING

WORKSHOPS

SPEAKER PANELS

INDUSTRY LUNCHES

 
QCEI is a three-day conference consisting of the following events aiming to 
showcase and highlight the organizational and managerial aspects of the 
entertainment industry. 

For more pictures, please visit facebook.com/QueensEntertainmentConference
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Value of a partnership
 DISTINGUISH 
YOUR BRAND

        PERSONALIZED 
          EXPERIENCE 

 HIGH CALIBRE 
   DELEGATES

Distinguish your firm by co-branding with the reputable Smith School of Business 
at Queen’s University. Take advantage of the opportunity to be a part of a unique 
and exciting initiative!

We are committed to 
professionalism, collaboration, 
and excellence. Working with you 
through every step of our process, 
the executive team is devoted to 
customizing your experience to 
ensure you receive the utmost value 
possible.

Partners have direct access to recruit and 
network with some of the brightest and 
most passionate undergraduate students 
in Canada. In addition, Partners will receive 
unparalleled reach when promoting job 
opportunities within your organization 
through various social media channels such 
as Facebook and LinkedIn. Make a lasting 
impression on the next generation 
of leaders! 
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PARTNERSHIP Opportunities 
QCEI 2020 provides a variety of opportunities for your company to get involved with our conference. 
Sponsors can choose to fill one or many of the partnership roles outlined below. If you have any other 
ideas about how your company would like to get involved, please do not hesitate to contact any 
member of our sponsorship team.

TITLE PARTNER 

The Title partner will be acknowledged and given representation at all events throughout the 
conference as the feature partner of QCEI 2020. Partners will be able to work directly with QCEI 
executives to collaborate and tailor the conference to ensure that maximum value is received.

FEATURES INCLUDED:

[ 1 x $10,000 ]

• Recognition as Title partner for QCEI 2020 throughout the entire conference
• Keynote address from 1 company representative
• Option to send up to 5 company representatives to attend the conference
• Prominent advertisements in delegate packages, conference e-books, website and social media platforms, and 

official conference t-shirt distributed to delegates
• 1-page spread embedded in the delegate handbook emphasizing all points of interest surrounding the company
• Feature of the company logo as the Title Partner in promotional materials
• Access to the delegate resume book
• Distribution of promotional materials in delegate bags, if provided
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PARTNERSHIP Opportunities 
OPENING RECEPTION 
PARTNER 

 
Partners of the opening reception will be given the opportunity to make a lasting impression as the 
first company that delegates interact with at the conference.

[ 1 x $3,000 ]

FEATURES INCLUDED:

• A company introduction during the reception
• Option to send up to 2 company representatives to the opening reception
• Advertisements in delegate packages, conference e-books, website, and social media platforms
• Feature of the company logo in promotional materials
• Access to the delegate resume book
• Distribution of promotional materials in delegate bags, if provided

DINNER BANQUET 
PARTNER 
Dinner Banquet partners will be given the chance to showcase their company and interact with the 
delegates of their choice in an intimate setting.

[ 2 x $5,000 ]

FEATURES INCLUDED:

• A company introduction preceding dinner, opportunity to tailor the session as desired (i.e. networking, presentation, 
speaker panel, etc.)

• Option to send up to 3 company representatives to the event
• Branded dinner tables featuring company logo in the centerpiece
• Advertisements in delegate packages, conference e-books, conference website, and social media platforms
• Feature of company logo in promotional materials
• Access to the delegate resume book
• Distribution of promotional materials in delegate bags, if provided
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PARTNERSHIP Opportunities 
BREAKFAST PARTNER

Breakfast partners are given the opportunity to be the first company to interact with delegates at the 
start of each day.

[ 2 x $2,000 ]

INDUSTRY LUNCH PARTNER

Industry Lunch partners will be given the opportunity to host a private lunch with delegates specifically 
interested in your industry.

[ 2 x $3,000 ]

FEATURES INCLUDED:

• A company introduction during the reception preceding breakfast
• Option to send up to 2 company representatives to the event
• Advertisements in delegate packages, conference e-books, website, and social media platforms
• Company logo featured in promotional materials
• Access to the delegate resume book
• Distribution of promotional materials in delegate bags, if provided

FEATURES INCLUDED:

• Opportunity to tailor the session as desired (i.e. networking, presentation, workshop, etc.)
• Option to send up to 3 company representatives to the event
• Advertisements in delegate packages, conference e-books, website, and social media platforms
• Feature of the company logo in promotional materials
• Access to the delegate resume book
• Distribution of promotional materials in delegate bags, if provided
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PARTNERSHIP Opportunities 
NETWORKING RECEPTION 
PARTNER

The partner of the networking reception will be given the opportunity to engage in discussion 
surrounding meaningful themes and topics as addressed throughout the conference. Additionally, 
partners can engage in further networking with conference delegates and attending guests.

[ 1 x $2,000 ]

EVENING RECEPTION 
PARTNER

Partners of the evening reception will be given the chance to interact with delegates during the 
reception preceding each dinner of the conference.

[ 3 x $1,500 ]

• An exclusive company introduction during the networking reception
• Option to send up to 3 company representatives to the event
• Advertisements in delegate packages, conference e-books, website, and social media platforms
• Feature of the company logo in promotional materials
• Access to the delegate resume book
• Distribution of promotional materials in delegate bags, if provided

FEATURES INCLUDED:

FEATURES INCLUDED:

• A company introduction during the reception
• Option to send up to 2 company representatives to the event
• Advertisements in delegate packages, conference e-books, website, and social media platforms
• Feature of the company logo in promotional materials
• Access to the delegate resume book
• Distribution of promotional materials in delegate bags, if provided



• Opportunity for a company introduction before the workshop
• Option to send up to 5 company representatives to attend the workshop
• Advertisements in delegate packages, conference e-books, website, and social media platforms
• ½-page spread embedded in the delegate handbook emphasizing all points of interest surrounding the company
• Feature of the partnering firm as the workshops partner in promotional materials
• Access to the delegate resume book
• Distribution of promotional materials in delegate bags, if provided

13

PARTNERSHIP Opportunities 
WORKSHOP PARTNER

Workshop partner have a forum for interacting and observing top business students in real-world 
simulations. The interactive workshop will address relevant and applicable problems within the 
industry, and solutions will be presented to attending members of the partner’s firm.

2 Day Live Simulation [1 x $5,000] 
1 Day Case Competition [1 x $3,000] 

SPECIAL EVENTS PARTNER

Special Event partners will be able to design the final closing event at the end of the conference day 
in collaboration with Special Events Coordinators. Partners will interact with our delegates and guests 
in a casual and fun setting while highlighting the unique strengths of their firm within the industry.

[ 1 x $2,000 ]

FEATURES INCLUDED:

FEATURES INCLUDED:

• A brief company introduction before the event
• Option to send up to 3 company representatives to attend the event
• Advertisements in delegate packages, conference e-books, website and social media platforms
• Feature of the company logo as the Special Event’s Partner in promotional materials
• Access to the delegate resume book
• Distribution of promotional material in delegate bags, if provided
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in-kind PARTNER Opportunities 
IN-KIND PARTNER
As an in-kind partner, the partnering company will be promoted on all marketing communications 
materials throughout the conference. Furthermore, the partnering company will be advertised in 
delegate bags, packages, and social media platforms, thus exposing their brand to top-tier students 
and incoming professionals.

 PREVIOUS in-kind PARTNERS



PREVIOUS PARTNERS
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 PREVIOUS in-kind PARTNERS



PREVIOUS SPEAKERS 
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   MILES DALE
   Academy Award 

    Winner (producer)

ROB BOLTON          
Warner Music

          Head  of Marketing & Strategy  

PIERS HANDLING
            tiff.
            CEO  

    JOCELYN HAMILTON          
Entertainment One Television
        President, Canada  

               HEATON DYER 
                       CBC 
             Executive Director
                   of Strategy 

       ANDY NULMAN     
       Just for Laughs  
    CEO and Co-Founder 

             PETER HAND
                Vice Media
             Head of Strategy  

DAVE HENRIQUEZ
        Spotify 
       Senior Ad 
Operations Manager 

  MICHAEL KENNEDY   
Cineplex Entertainment  
Executive Vice President
of Filmed Entertainment 

MARINA DI PANCRAZIO  
Disney ABC Home Ent. &                   
        TV Distribution
   Director, Sales Service
    

              SEAN BUCKLEY         
             Buck Productions 

CEO

       DERVLA KELLY     
   Corus Entertainment 
   VP, Communications, 
         Social Media 



CONTACT INFORMATION
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Thank you for considering a partnership with our conference this year. We are dedicated to 
creating exciting and innovative relationships with our valued partners. If you have any 
questions regarding a partnership or becoming further involved with our conference, please 
contact one of our Co-Chairs or a member of our Sponsorship Team. We hope that you’ll join 
us at QCEI 2020!
 
Sincerely,
The QCEI Sponsorship Team

   JARED GRIFFITH 
jared.griffith@queensu.ca
        613-331-2248

        MATTHEW FURNISH 
    matthew.furnish@queensu.ca 
               416-452-6288

        CASSIDY MILLER 
    cassidy.miller@queensu.ca           
    647-523-2426

       OMAR BABOOLAL 
 omar.baboolal@queensu.ca
            647-409-0374




